
Four meet and greet events for the business community, one in each quarter and at different businesses: 

March 27 at The Hive
June 13 at Anna-Lynn’s Tea House
Aug 29 at Ageless Strength
Oct 17 Inclusion Foothills at the Nanton Quality of Life Foundation. 

All were well attended, and they gave new businesses an opportunity to promote themselves and to
network with others in the community.

Nanton Chamber and Town of Nanton - Strategic Support Pilot Deliverables – 2024 Report*

*Note that this report does not include everything the Chamber engaged in during the year but primarily reports on the deliverables outlined in the MOU
between the Chamber and the Town
 
With the funds – and to increase our capacity to expand our work – we hired Dana Zielke as a part time administrator effective in late May, working 20 hours on
average per week. 
 

Goals and 2024 deliverables:
 

Deliverable #1: Event coordination (primarily but not strictly limited to Nanton Round Up Days and Nanton Lights the Way)

Encourage and facilitate a cohesive business community



Round Up Days (Aug 2-5)

As in previous years, the Chamber put together promotional materials, a list of events, social media content, and a
landing page at visitnanton.com to promote the four days of activities to encourage visitors and residents to get
out and celebrate Round Up Days. We participated with a float in the parade and organized the Chili Cook-off event
on Aug 4. Main Street was closed (and packed), with 17 businesses and others (including Silver Willow Lodge)
entering the event, and vendors set up as well.

Almost 200 photos were taken of the parade and posted on the
Chamber’s Facebook page, pancake breakfasts and weekend events
were posted to Visit Nanton Instagram; all activities of the weekend
were documented with photographs, which means we now have a
more extensive archive. 

 
Encourage community participation, raise town profile 



Attract visitors, increase traffic at businesses



Western Street Festival in conjunction with the Nanton Ag Society Pro Rodeo (Aug 24)
 
We were approached by the Ag Society to partner on some activities the weekend of the Pro Rodeo. Some businesses displayed western-themed items in their
windows/stores and a vendor market and hockey game with the Cowboys versus Palominos were organized. The latter occurred but unfortunately due to
extreme winds that day, many vendors did not set up, cancelled, or we directed them to the Farmers’ Market which was a bit more sheltered than Main Street.
Photos were again documented for archival. Although this was a first-time event for the Chamber, if the Ag Society continues to host a pro rodeo at that time,
we believe capacity for a bigger event is possible if we have the volunteer support. It was fun to promote the community through coordination of an event with
the Nanton Ag Society and Palomino Hockey organization to give a wider scope of recognition.

Collaborate with other local not for profits, increase tourism



Halloween themed shopping (Oct 31)
 
Another first time event was to coordinate with Chamber businesses all over town to have them decorate and dress for Halloween. There were lots of photos and
engagement on social media and judges were chosen to vote on the best décor. CIBC won and received a certificate for Best Halloween Spirit and a 2025 Chamber
membership.

Increase profile of Chamber businesses, more events for businesses and community



Nanton Lights the Way (kick off Nov 30)
 
For the past several years the Chamber has been moving from a one-day Nanton Lights the Way event the day of the Distinctly Nanton Christmas
Market to kicking it off that day with the market, late night shopping, and the resident and business lighting competition on the 30th but
promoting from then to Christmas. This extends the shopping and promotions and puts us in a position of not being dependent on the weather
cooperating if it’s a one-day event. Marketing and promotion of Nanton Lights the Way includes:
 
Print promotional materials (posters, postcards, coffee/bag stickers) delivered as far afield as Fort Macleod and other municipalities in the
Foothills. Unfortunately due to the Canada Post strike we were unable to do a larger postcard maildrop, and were only able to do it to 300 or so
residents and businesses in Nanton. 

Increase visitor attraction, resident involvement, business sales, 
community spirit and collaboration



Nanton Lights the Way (kick off Nov 30)
 
Landing page for all things Nanton Lights the Way was again available at visitnanton.com. This included the Distinctly Nanton Christmas Market, Late Night
Shopping Nov 30th, the lighting up of the Nanton grain elevators, the holiday passport program, the lighting competition on Nov 30, NQLF’s Santa Goes
Looney, and the Nanton Children Society Hayride. 

Promote other not for profit organizations and activities, create digital assets for
residents and tourists to get information



Nanton Lights the Way (kick off Nov 30)
 

Three radio ads were bought for the lead up to Nov 30th, on Nov 30th, and from Dec 1-Dec 24th promoting Nanton Lights the Way and the unique shopping
opportunities available in Nanton as well as the display lighting in town. 
 
17 Chamber businesses are participating in the 2nd annual holiday passport program. Started Nov 30th and running to Nov 24, customers get a stamp for every
minimum $10 purchase and are entered to win a massive gift basket of gift cards and products from the participating businesses. This is a fun way to get residents
and visitors to shop local.
 
Ongoing social media posts have been and continue to happen through the holidays and will be adjusted for the post Christmas season as well. 

Encourage Nanton and Foothills residents to shop local



Nanton Lights the Way (kick off Nov 30)
 

The Chamber has been working with the Foothills Tourism Association and their Winter is Better in the Foothills campaign by tagging @explorefoothills,
encouraging businesses to submit promotions for widespread recognition and blog posts by the FTA and their agency Freshly Pressed. All done in an effort to raise
the profile of Nanton and the businesses here as a great place for holiday shopping. 

Partner with Foothills Tourism Association to encourage local shopping



Seasonal visitor information services and partnerships
 
Applied for and received funding from the federal Canada Summer Jobs grant to hire one person for the summer; Brandon Canfield worked on average 30
hours a week from May 27 to July 28. The Chamber hired him on contract from Aug 3 to September 2 (after the CSJ funded position) so we would have
someone at the Visitor Information Centre until the long weekend. 

Once Dana was hired and the VIC was open, she worked out of there two days a week so we had
coverage when Brandon wasn’t available and she oversaw his work and provided information to
travellers coming through. As the Town knows there is an ongoing issue with Wifi reception in that
space which has made it challenging for Dana and Brandon to do some work online as well as for
visitors who are trying to get coverage on their phones. 

New Project: On-going Community Art Project - encourage participation from
local businesses and residents in the community. Several communities in the
US and a few in Alberta have a “rock snake” project with their museums and
libraries in which businesses and residents of the community paint colourful
rocks and add them to the “body” of the “snake”. You paint a rock like the head
of a snake, find a location – like the south side of the visitor centre, and then all
the community has to do is paint a rock (or two) and add it to the line and see
how big the “snake” grows. The object is to create joy, bring smiles to faces,
business and community involvement, can go on for several years,
recognizable community-based project, more exposure for Nanton Chamber of
Commerce and the MacEwan School House Visitor Centre within the
community.

719 individual visitors (increase
of 13% over 2023)

People from all over the
world including Brazil,

Germany, The Netherlands,
New Zealand, Australia,

Italy, Montana, Louisiana,
Washington, New York and

Philadelphia.

People want print materials;
many not on Wifi on their phones

while travelling

Promote town, tourism, drive traffic to businesses and attractions



Seasonal visitor information services and partnerships
 

Approached businesses to sponsor the three planters outside the Visitor Information Centre (JEI Tech sponsored these in 2024).

Partnering with HUB Radio to promote events, provide material for welcome
bags and promote events and other activities the Chamber is spearheading.

Enhance town beautification, increase business sponsorship opportunities, 
community partnerships



General community marketing and use of the authorized Nanton community branding for promotion, ideally in tandem
with Foothills Tourism Association where relevant
 
-re-introduced the Nanton bookmark (with Lori Fitzgerald’s graphic on one side and a list of events spring to fall on the other)
-working with FTA on Winter Foothills campaign to drive traffic here through Nanton Lights the Way and from January to March
-created a promotional card for new resident welcome bags, VIC, and other general purposes

Create print assets to promote town and events + welcome new residents  



Social media/ internet promotion of the community and events
 
Newsletters – January, March, June, July, October, November; sent to newsletter list and posted on Facebook pages
268 recipients, average 65% open rate
Instagram – 63x posts as of Dec 7, 2024 and 671x followers; increase in followers of ???
Facebook – Chamber FB page 752 members, 430 posts from Chamber and member businesses
Website (www.visitnanton.com) – posted 81 events on events calendar

Increase profile of businesses, Chamber initiatives and other events in community
to increase awareness, sales, and participation



Merchandise acquisition and distribution
 
We ordered a selection of t-shirts and ballcaps with the Nanton branding; after approaching all Chamber members to see who was interested in carrying, we
confirmed that they will be available for sale at the Hive Nanton and Because I Said So. Ordering will also be available from the www.visitnanton.com website and
at the Visitor Information Centre when it reopens in 2025. Merch sales started at the Distinctly Nanton Christmas Market on November 30. 

Promote the town through the selling of Nanton-branded merchandise 



Application for additional operational or project-based grants with Town consent obtained where required (e.g. capital
projects/ projects involving changes to municipal property).
 
We executed the Healthy Communities Initiative grant, with the 40K spent by the end of September 2024 per the grant requirements. Some install will be
happening in 2025.

Small scale infrastructure projects to beautify town, promote the history, events,
attractions and businesses and increase communication with residents and visitors



FortisAlberta grant – received $2500 for community naturalization project, purchased 6 new black planters for Main Street

Enhance beautification of town



Other

Chamber representation at:

Economic Developers Alberta Capacity Building Session in Fort Macleod - Jan 30

RCMP Town Hall - March 11

Inclusion Foothills 25th Anniversary - March 23

Emergency Preparedness Agency Meeting - March 25

The Nanton Quality of Life Foundation Volunteer Fair - April 20

Travel Alberta/Town Meeting - June 3

Alberta Southwest Regional AGM at Head Smashed Buffalo Jump June 5

Southern Alberta Chamber Meet and Greet with MLA Chelsae Petrovic and Premier Danielle Smith at Sheppard Family Park in High River - July 31
 
Regional Economic Collaboration Meetings  - January 25, May 16, October 10, December 4

Alberta SouthWest Manufacturing, Energy, Construction, Ag Processing (MECAP) - October 16

Alberta SouthWest Tourism Experience Development Program via Zoom - 

Deliverable #2: Presentation (Jan 2025) and Proof of spend - P&L submitted separately

Raise profile of Nanton and the businesses in it by participating in local, regional,
and provincial meetings and roundtables; being a part of economic 

development opportunities. 


